Communication Research Methods (Com 205)
Reg. #13337
Fall, 2013
Professor: Dr. Mark Frank
Vital Stats....
Office:  Baldy 354			  	Course location: Knox 109
Office Hours: Tu, Th 9:30-10:30		Days: Tuesdays, Thursdays      
E-mail: mfrank83@buffalo.edu                     Time: 8:00am-9:20am
Phone: 645-1170

Textbooks:  	Trochim, William M.K. (2005).  Research Methods: The Concise Knowledge Base. 1st Edition. Cincinnati: Atomic Dog.  ISBN-10: 1592601464 
ISBN-13: 978-1592601455. There will be additional readings assigned throughout the year. 

Course Goals:
Although we have our own theories about how communication works, are these theories correct?  Given the importance of communication in our day to day lives, it is not appropriate to stop our examination of these topics at our “lay” understanding.  These topics warrant a systematic, scientific examination that enables us to distinguish deep insights from deep nonsense. 
	
This course will examine the ways by which social scientists conduct research.  The goals of this course are to make you a better consumer of communication research by enabling you to 1). Understand the basic methods used in social science research, 2). Realize the importance of skeptical scrutiny and apply it, 3). Improve your ability to think critically, and 4). Empower you with the skills to conduct this research as well, such as being able to design and conduct a survey, and design and conduct an experiment. 

Hopefully, by the end of this course students will recognize the differences between day to day and scientific approaches to communication. The ultimate aim is to have you think critically about your own beliefs about communication, and how the tools of the scientist can be used to support or refute these beliefs.  Thus, if you're not careful, you just might learn some stuff that has applicability to real life.

What you'll have to do:  

There are a number of projects and exams in this course designed to encourage a greater understanding of communication research. They will add up to 100 points: 
1.  Quiz 1				12 points
2.   Quiz 2				14 points
3.  Quiz 3				17 points
4.  Quiz 4				17 points
5.  Survey Assignment 		15 points
6.  Experiment Assignment 		15 points
7.  Short assignment A	 	 5 points
8.  Short assignment B		 5 points

Details:  

The quizzes will be multiple choice, and occasionally cumulative (e.g., you must know what a variable is all year long).  There will be no make-up quizzes - unless it is a DOCUMENTED emergency - and I must be informed of this PRIOR to the quiz. 
	
The Survey and Experiment assignments are each 4-5 page papers dealing with creating and conducting your own communication research survey, and communication research experiment. Assignments are one point off (out of 15) for each day late - and you must photocopy each assignment you turn in.  This is a strict rule, not so much to punish you as to reward your classmates who did get their work in on time.   
	
The Short assignments are assignments that will allow you to learn the methods of tracking down research, and the history and rationale for research ethics.  

Grades.

Grades are based on an absolute point total. I may curve, but if I do, it will only help you.  What this means is that, for example, 87 points guarantees you a B. It might be a B+, or even an A-.  But it will NEVER be a B-, or less.  Here is the point/grade distribution:   92+ = A; 90-91= A-; 88-89= B+; 82-87= B; 80-81= B-; 78-79= C+; 72-77 = C; 70-71= C-; 68-69= D+; 65-67= D; 64 -= F.  Please be advised that there is no grade negotiation.  You must be aware of what sorts of scores you require for graduation, so please work hard enough to obtain the scores you need.  

Other bureaucratic stuff:  

UBLearns. This course is set up for UB Learns.  I will post outlines of the lectures by 7pm the evening before the class on UB Learns.  I do not provide the power point to students, as my experience has shown that individuals do not learn as well with the power point slides, but instead learn it better when they have to translate the information into their own words.  This is what the outline will cause you to do.  Thus do not photograph the power point, as that defeats the purpose of using the word document. Please be aware that the outline is just that – an outline – and not really ‘the notes.’  You will need to fill in the information in the outlines to get a complete set of notes. I will also post supplemental readings and assignments on UB Learns. I will make announcements through UB Learns and your UB email accounts, so please attend to your UB account. 

Extra credit.  Unfortunately, there is no extra credit available for this course. 
	
Missed classes. Attendance and active participation is expected by all students in every class. Students are expected to be present for the entire duration of each class. You will not lose points for not showing up, but experience shows you will do much, much worse in the class - previous courses I’ve taught showed a very strong correlation (r = .80) between attendance and grades. If you miss a class, you are still responsible for whatever happened in that class.  It is thus your responsibility to get the notes from a classmate, as I cannot provide you with notes or the power point. 

Classroom Policies. I very much encourage discussion when possible. I appreciate questions about anything at any time.  You are adults and I will treat you as such. I will request cell phones turned off, and no extraneous conversation, no Facebooking, etc.  However, I also realize that you have other things that may be happening in your life. Thus, if you have to address something urgent, I am very happy to have you quietly step out of the classroom to manage your phone call or urgent conversation. This is a courtesy to your classmates.  Likewise, if you are late to class, please still enter, but just do so with as little disruption as possible. 

UB Statement of Principle on Academic Integrity:
The University at Buffalo has a responsibility to promote academic honesty and integrity and to develop procedures to deal effectively with instances of academic dishonesty.  Students are responsible for the honest completion and representation of their work, for appropriate citation of sources, and for respect for others’ academic endeavors.  By placing their name on academic work, students certify the originality of all work not otherwise identified by appropriate acknowledgements.

Additionally, students are expected to understand and abide completely by the following guidelines for academic integrity in all UB courses:
[bookmark: _GoBack]Plagiarism, cheating, and other incidents of academic dishonesty will result in an automatic failing grade for the course.  Depending on the severity of the violation, your case may also be reported to UB for further investigation and may result in expulsion from the university.

Plagiarism consists of copying work from another source without giving proper citations.  You must not copy information from printed materials, internet sources, or from the work of other students.   If you are uncertain about how to submit your work correctly, consult the instructor immediately.  

Any claim of ignorance of the rules of academic integrity by any student is unacceptable.

OK so here is the schedule for Fall,2013 (Subject to whims & weather):
	Date
	Topic
	Readings/Assignment

	Aug 27
	Intro
	

	Aug 29
	Issues in social research
	

	Sept 3
	Overarching approaches to research
	Chapter 1 Text

	Sept 5
	NO CLASS MEETING - Rosh Hashanah
	

	Sept 10
	Causation and errors in human inference
	Gutting – NY Times article	

	Sept 12
	QUIZ # 1
	QUIZ # 1 = 12 points

	Sept 17
	Sampling 
	Chapter 2 Text 

	Sept 19
	Sampling (con’t)
	Short Assignment A due

	Sept 24
	Measurement 
	Chapter 3 Text 

	Sept 26
	Reliability and validity
	

	Oct 1
	QUIZ # 2
	QUIZ # 2 = 14 points

	Oct 3
	Survey research
	Chapter 4 Text

	Oct 8
	Survey  research (con’t)
	

	Oct 10
	Scales & Indexes
	Chapter 5 Text

	Oct 15
	Field Research/ethnography
	Bem - How to write research 

	Oct 17
	Field Research
	Chapter 6 Text

	Oct 22
	Content Analysis
	SURVEY Assignment due

	Oct 24
	Experimentation & Design
	Chapter 7 Text 

	Oct 29
	Experimentation & Design (Con’t)
	

	Oct 31
	QUIZ # 3
	QUIZ #3 = 17 points

	Nov 5
	Describing data 
	Chapter 8 Text   

	Nov 7
	Hypothesis testing
	Chapter 9 Text 

	Nov 12
	Testing differences between groups
	Chapter 10 Text

	Nov 14
	Testing relationships between variables
	Chapter 11 & 13 Text

	Nov 19
	In class-experiment I
	Short Assignment B due

	Nov 21
	In class experiment II
	

	Nov 26
	Writing up research/Research Ethics
	EXPERIMENT Assignm’t due

	Nov 28
	NO CLASS MEETING- Thanksgiving
	

	Dec 3
	Current Research in Communication 
	

	Dec 5
	QUIZ # 4
	QUIZ # 4 = 17 points
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