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Contacting me: If you need to meet with me, coming to office hours or speaking to me before/after class is by far the best method.  E-mail is also effective. However if you e-mail me, please be sure to place COM 101 in the subject line of your e-mail so that your message does not get filtered as junk mail.  This is especially important if you are not using your UB account.  Also remember that while e-mail is convenient, it is not infallible.  I answer all e-mail I actually receive from students during the semester, typically within 48 hours.  If you do not receive a response from me within 3 days, this means I did not receive your e-mail, and you should come and speak to me during office hours or before/after class.  Phone contact is the least effective way to contact me and should only be used as a last resort and in combination with e-mail.
Course TAs: There are several teaching assistants for COM 101, each responsible for a separate area of the course.  All TAs hold regularly scheduled office hours and are available to students in both sections of the class. A schedule of TA office hours, contact information, and course responsibilities will be posted on UB Learns in the second week of the semester.  Although each TA has a designated area of responsibility, you should feel free to come to any TA for assistance with any course issue.  All TA office hours are held in Room 6 in the Communication department suite in the basement of Baldy Hall. 


Course Schedule: A tentative schedule of course readings and exam dates can be found on the last page of this document.  Any changes or updates to this schedule will posted on the UB Learns COM 101 course website.
Required Texts

1. Readings in Communication –2013-14 Edition—textbook
This textbook is a collection of chapters covering each subject area in the course.  These chapters will provide context for each topic and help you to better understand material covered in class lecture.  Each exam will also cover in detail designated sections of this text that are not discussed extensively in lecture. The research card (which the Department of Communication requires you to turn in to pass the course) is also supplied in this text.

2. Applying Communication—2013-14 Edition—workbook 
This textbook contains the written application assignments that contribute to the application pool accounting for one third of your grade.  It also includes study guides useful for learning course material, an extensive bank of questions taken from previous exams, and additional course and departmental information. 

Introduction & Course Description
Welcome to COM 101, Principles of Communication.  This course will introduce you to the study of communication—a central facet of the human experience and an integral part of our everyday lives.  Over the course of the semester, we will introduce basic communication concepts and explore the major domains of study within the discipline (e.g. interpersonal, mass, persuasive, health, organizational, intercultural communication, etc.).  This course will also introduce communication research methods.  Please note that though this course is not a communication skills course, we will explore how the knowledge about communication derived from course material and many of the specific concepts discussed in class and explored in the assignments can be constructively applied to everyday communication situations.
In this class we will primarily focus on the formal study of communication and the core of course material will be derived from the work of communication scholars.  However we will also devote considerable attention to how these concepts are grounded in everyday life and discuss real world communication challenges, further exploring how an understanding of communication and strategies based on such understanding can meet these challenges, promote effective communication, and help achieve desirable real life outcomes.  Your inherent practical expertise and intuitive understanding of communication—something necessarily possessed by every human being—will also be tapped in this pursuit, but we will also detail the limits of this commonsense understanding and the need for a more systematic approach to generating knowledge about communication. Finally, throughout the semester we will also introduce some of the research interests of the faculty in the Department of Communication here at UB, many of whom are considered among the leading experts in their areas of study.  
This class will be conducted primarily in a lecture/discussion format.  However we will also break from a typical lecture format a number of times during the semester to explore communication using other methods of learning, such as in-class workshops.  Your mastery of the material from class discussion and course readings will be evaluated by four objective exams and a number of relatively short written assignments.  In-class workshops and activities will also count towards your grade
Course Requirements

Students are responsible for attending class, attention to lecture and class activities, and keeping up with assigned readings.  Course work will be organized into the following areas: 

Exams
4 exams will be given during the semester, each accounting for 100 points of your grade total (for a total value of 400).  Exams in this course are non-cumulative, although there may be some overlap due to the nature of the material covered.  There is no final exam in this course.  The last exam will take place during the last week of classes.  All aspects of the course (lectures, readings, activities, etc.) are possible sources of exam material.  Although material from class lecture is the primary emphasis on exams, designated material from course readings will account for a significant number (roughly 30%) of the questions on each exam.  Exam dates are listed on the course schedule which can be found on the last page of this document.
Assistance in exam preparation is available from several sources.  Detailed study material for each of the topics covered in class (with the exception of any guest or special presentations) is included in your Applying Communication text.  This material includes a review of important concepts for each topic, a number of actual questions from past exams, and a list of reflective questions to help you assess your mastery over course concepts.  A less detailed, general overview study guide, listing the material covered in class for each exam, will be posted online about a week before the date of each exam.  If time permits, we will briefly review the study guide in the last part of the class period prior to each exam date.  Additionally, an optional extended study session will also be scheduled outside of class time the week before each exam.  If you cannot attend the optional session and/or would like individualized assistance in exam preparation, any of the course TAs and the instructor will be more than happy to review course material with you during office hours.  Please be sure to review the policy on make-up exams in the policies section of the syllabus.     

Written Application Assignments

One of the most interesting and rewarding aspects of studying communication is the connection between course material and the events and experiences of our everyday lives.  While class lecture and discussion provide a useful way to introduce and discuss communication concepts, they are only part of the learning process.  To help further tap into the link between what we discuss in class and everyday experience, you will complete a series of short assignments throughout the semester in which you will be asked to apply the communication concepts and principles we have learned.  These application assignments will cumulatively account for about one-third of your grade point total (200 of the 600 total course points).  The vast majority of these assignments will be selected from those included in your Applying Communication required text.  

The majority of these application assignments will consist of you completing a short written take-home assignment related to a topic currently being discussed in class.  These written assignments fall into 2 categories: Most will be short 1-2 page assignments that will be worth 20 points each.  However there may be one or two which are a bit more involved, and accordingly, will have a higher grading value attached to them (typically between 25 and 45 points depending on their requirements).  The specific written application assignments we will complete and their due dates will be announced in class as they are assigned.  Written application assignments will account for 130 points of the 200 point application total.

Hand-written application assignments must be legibly written, include your name and person number, and should be torn neatly from the workbook.  If you need additional space to complete your answer, or prefer to type your assignments, be sure to include your name on any additional pages and staple them together using the workbook page as a cover sheet (please be sure to still fill out your name & person number on the workbook page/coversheet as normal).  All application assignments must be submitted in hard copy form (written or printed), unless explicit permission for an alternate means of submission is obtained from the instructor or a TA. 

Assignments that are illegible will not be accepted or will be severely penalized.  Additionally, you are expected to use proper writing techniques, including the use of paragraphs and complete sentences on all written application assignments.  Assignments that do not meet these guidelines or which are poorly written may be penalized.

All written application assignments will be graded on merit.  That means that the grade you receive out of the possible points for any assignment will depend on the quality of the work you submit.  Written application assignments are graded on the following scale:     

· Truly outstanding assignments that demonstrate mastery of the assignment’s subject matter, an understanding of the larger communication context and related concepts, and/or a willingness to go beyond the assigned requirements to apply the material will receive better than 90% of an assignment’s point value 

· Those that are demonstrably above average and show particular quality or insight will receive between 80% and 90% of an assignment’s point value  

· Submissions that demonstrate acceptable quality and effort and satisfactorily meet the requirements of the assignment will receive between 70% and 80% of an assignment’s point value

· Assignments that are borderline acceptable based on quality and effort will receive between 60% and 70% of an assignment’s point value.

· An assignment that is turned in but falls short of the assignment requirements will receive less than 60% of an assignment’s point value. 

Generally written application assignments are graded in half-point increments and, as previously mentioned, most assignments are worth 20 points total.  If you have questions about a grade on an application assignment or would like help to improve the quality of your assignments, please stop by TA or instructor office hours.  Detailed guides for written application assignments are provided in the first section of the Applying Communication text.

In-class Application Assignments

In addition to the written assignments, a number of the application assignments will take place during class time as part of an in-class activity or workshop.  Credit for participation on these days will be assessed via group work, attendance, worksheet, or by some other means.  These in-class activities may or may not be announced in advance (typically they will be unannounced) and will each be worth 10 points.  In-class activities will account for 70 points of the 200 point application total.

There will be opportunities to indirectly make up points from any missed assignments (additionally, those who have completed all of their assignments can use these opportunities to earn some extra credit).  Though there will be at least 8 in-class activities over the course of the semester, only 7 of are necessary to earn full credit for the in-class portion of your application grade.  Additionally there will be an opportunity to earn extra points not included in the 130 point written assignment allotment of your application grade via an option on a written assignment.  Therefore you may use points for the 8th activity, extra credit via the written assignment, or other available opportunities for extra credit, to make up for missed work or to earn extra credit.  

Grades for application assignments will be posted on UB Learns, generally about 10 days after the assignment’s due date.  Please note that any average grade on written assignments reported by UB Learns will be somewhat misleading, since this calculation also includes the zero grades given to individuals who did not submit an assignment.  Actual averages of scores given to completed assignments are generally at least a point or two higher than the averages posted by UB Learns.  

The assignments themselves may be picked up in the COM 101 TA office in 6 Baldy Hall (in the basement) during any TA’s office hours.  Any application assignment not picked up by the end of the semester will be discarded.  Please note:  Any issues with written application assignment evaluations or missing grades on written assignments or in class activities must be brought to the attention of a TA assigned to application assignments or the instructor within 7 days of the date the grades for the assignment are posted. 
Extra Credit

Several optional opportunities to earn extra credit will be offered during the semester, at which specific details will be provided.  Please note that although extra credit can help provide a minor boost to your grade, earning extra credit will not entirely compensate for poor performance or lack of effort in other areas of the course. 

Student Learning Outcomes & Assessment
Student Learning Outcomes

This course is structured around the learning outcomes listed below.  Our pursuit of each of these outcomes will be grounded in the scholarly frameworks and concepts used in the study of communication, but will also focus on real word applications of these concepts, how to practically address barriers to effective communication, and recognizing practices linked to successful communication outcomes (and the associated personal, social, and professional benefits).  Successfully completing this course and mastering its content will allow you to:
1) Develop a basic understanding of communication.  This includes an understanding of how we will define communication, the reasoning behind our approach and definition, and the associated basic elements, concepts, and properties of communication we will review in class.
2) Understand 3 key areas as they relate to human communication: perception, verbal communication and nonverbal communication.  This includes understanding why human communication must be considered as process of perception and the basics of what perception entails; knowing the basic elements and properties of language and key barriers and practices contributing to ineffective and effective verbal communication; and being able to understand the nature, forms and functions of nonverbal communication.    
3) Become familiar with the basics of scientific research in communication.  This includes recognizing the limits of commonsense understanding of communication and the benefits of scientific inquiry (and what this process entails); acquiring basic familiarity with common research techniques in communication and key research concepts; and achieving a general understanding of the typical steps involved in conducting scientific research. 
4) Develop an understanding of the foundational domains of interpersonal and mass communication.  This will involve reviewing approaches to and definitions of interpersonal communication and learning 1) how our communication helps define us and connect us to others, 2) is key to forming and maintain our relationships, and 3) communication patterns linked to relational development and dissolution.  It will also include understanding the concept of a mass medium, recognizing how mass media have evolved over time, the forces that have shaped this evolution, and reviewing areas of inquiry in mass communication research.
5) Demonstrate comprehension of how communication and technology can be viewed as linked phenomena.  This will include learning how these two areas are intertwined and gaining familiarity with frameworks used to describe key aspects of personal and societal use, adoption, and impact of communication technology.
6) Learn how communication represents our primary means of influencing the beliefs, attitudes, and behaviors of others and go on to gain familiarity with how persuasion is practiced and the key elements linked to successful outcomes in persuasion. Develop an understanding of how and why communication is key to effective health care, learn the core areas of health communication research, and consider how issues in health communication represents a useful exemplar of both elements of persuasion and applied communication—the study of communication to meaningfully contribute to desired real world outcomes.
7) Recognize the key role of communication in social systems and contexts.  This will include developing a basic understanding of communication characteristics and processes present in group and organizational contexts, understanding how groups and organizations can be considered as ‘living’ dynamic social systems, and acquiring frameworks to help understand the nature of these social systems.  It will also entail exploring the nature of culture and its link to communication, learning concepts used to help understand the unique characteristics of different cultures, and recognizing both the challenges of intercultural communication and the practices that can help increase intercultural communication competence.  
8) To use an understanding of communication as outlined in each of the previous outcomes to understand, explain, and improve our everyday lives. 

Assessment of Student Learning outcomes.

Exam 1, scheduled for 9/27, will assess outcomes 1 & 2
Exam 2, scheduled for 10/18, will assess outcomes 3 & 4
Exam 3, scheduled for 11/11, will assess outcomes 5 & 6
Exam 4, scheduled for 12/6, will assess outcome 7
Written Application Assignments will draw from knowledge associated with outcomes 1-7 but will serve primarily as an assessment of outcome 8.  As noted in the section on course requirements, these assignments will be assigned throughout the semester.  Because each assignment is linked to our lecture discussion of specific course concepts, and thus the pace of our progress in lecture, exact dates of the assignments cannot be specified in advance, but each assignment will be given in class and noted on UB Learns and you will have at least one week between when an assignment is announced and when it is due.
In-class Application Assignments will also be used to assess outcome 8, but will also serve to encourage collaborative discussion and analysis in each of these areas and to provide an attendance incentive for regular class attendance.  In-class application assignments will occur throughout the semester and as noted will generally not be announced in advance.
Grading

Your grade in the course will be determined as follows:

Exam 1





100 points

Exam 2





100 points

Exam 3 





100 points

Exam 4





100 points

Application Assignments (written & in-class)

200 points


Total points




600 points

Note: Satisfying the course research requirement will also impact your grade and you must turn in a research card to pass the class per department policy.  The research requirement is explained in detail in the following pages.
Final course grades are based on the percentage of total points earned out of the base 600 grade point total.  Letter grade ranges are based on increments of 10% (e.g. 90-100% of the base total points is the A range, 80-89.9% is the B range etc).  Individual grades within each range are assessed as listed below.  You must earn at least 60% of the base total points and satisfy the course research requirement to pass.

A = 565-600+, A- = 540-564.5, B+= 520-539.5, B = 500-519.5, B- = 480-499.5, C+ = 460-479.5, C = 440-459.5, C-= 420-439.5, D+ 395-419.5, D 360-394.5, F = 359.5 & below
If you have questions or concerns about your grade or status in the course during the semester, you are encouraged to see the course instructor.  Grades for exams and application assignments will be regularly posted on the COM 101 UB Learns course website.  It is your responsibility to maintain awareness of your performance in the course.
Full Range Grading

This Department of Communication mandates a policy of full range grading for courses like COM 101 that are required for entry into the major.  What this means to you is that grades are not inflated in this class.  Exams are curved (although never punitively) and the distribution of scores is set so that the average grade on an exam is approximately equivalent to a grade of C.  Application assignments are graded on merit, not merely completion.  In short, the grade you will receive will be the grade which you earn to the extent that you demonstrate mastery of course material on exams and application assignments.  
Policies
Missed or Late Work and Absence Due to Illness

You are responsible for your performance in this class and the timely completion of all course assignments. It is also your responsibility to be aware of exam dates, assignment due dates and other information about course material contained in the class schedule, posted on UB Learns, and announced in class.  If faced with illness or another circumstance that impacts your ability to be in class it is your responsibility to act responsibly and to contact the instructor in a timely manner as outlined in the following paragraphs. 

Foreseeable Circumstances: If you will not be present for an exam or to turn in an assignment due to foreseeable circumstances, you must notify the instructor well in advance (at least one week prior), or no make up arrangements will be made. Students requesting a make-up exam or extension in such cases must provide sufficient advance notice, any relevant documentation requested, and must explicitly receive permission from the instructor and obtain specific make-up arrangements.  All make-up exams and other arrangements—except in cases of illness as noted below—require reasonable notice and instructor approval and will only be given with prior notice and relevant documentation.
Illness: To respect the health and wellness of your classmates, please do not come to class if you are ill, even there is an assignment due or an exam scheduled.  As long as reasonable notice is provided via e-mail as outlined below, I will make accommodations for any in-class activity, written assignment, or exam, even in the absence of medical documentation.  Any student who is ill will receive make-up arrangements for coursework missed due to illness as long as written notice of absence and a request for make-up arrangements are provided via e-mail within 24 hours of the first day of classes missed due to illness.  If notice is not provided within 24 hours, then medical documentation must be provided to qualify for make-up arrangements.  If an exam is missed during an extended absence due to illness, an additional separate notice should also be sent via e-mail to coordinate an exam make-up in addition to the original notice of illness.  For make-up arrangements for any coursework other than an exam, students must come and speak directly to the course instructor after class or in office hours on the first day they return to classes to coordinate specific make-up arrangements.    
Unforeseeable Emergencies: Generally the procedures for unforeseeable emergencies (e.g. getting in a car accident on the way to an exam) are similar to those that apply to illness, except in the case of approval and documentation.  Approval for make-ups due to unforeseeable emergencies will be determined on a case by case basis. Notification of any such circumstance as soon as reasonably possible is required and in all cases legitimate documentation must also be provided.

Late Written Assignments and Missed Application Activities: Outside of illness or prior arrangement, late written application assignments will be accepted for a maximum of half credit for two class days after they are due.  In-class application activities that are missed due to absence cannot be made up, except in the case of illness or a documented absence for legitimate reasons as described above. If you miss an in-class application assignment for documented, legitimate reasons, you must submit your documentation and request a make-up ASAP and no later than two classes after the date of the in-class assignment.
Make-up Exams:  In addition to complying with the notification provisions outlined above, any student who receives permission to take a make-up exam must also attend the make-up exam session they are assigned when they obtain permission for their make-up.   Make-up exam sessions will be scheduled at the discretion of the instructor, and all make-up exams must be completed by the end of the week following the date the exam is scheduled, unless specific permission otherwise is obtained from the course instructor.  If you receive permission to take a make-up exam, but do not attend one of the assigned make-up sessions, you will forfeit your right to take a make-up exam.

It is the responsibility of any student missing class to provide reasonable notification and documentation, and to further follow up by speaking with the course instructor as needed immediately upon returning to classes as described above.  Students who fail to do so will not receive consideration for make-ups.  

Incompletes

Students requesting an incomplete must meet the eligibility requirements outlined in official university and departmental policies.  In addition to requiring proper documentation, these policies stipulate that for a student to receive an incomplete, he or she must have completed the vast majority of class requirements, and have done so at a passing level.  An incomplete may not be used to re-take a course, and no incompletes will be granted for this purpose.

If you have a crisis or other such issue which significantly impacts your ability to meet the requirements of the course you are strongly encouraged to speak to the course instructor or to contact the appropriate university officials or student advocates as soon as possible.  It is often possible to work out accommodations or other measures in response to legitimate crises.  However, the longer you wait to address such issues, the more limited your options typically become. Please also refer to the research requirement statement for information on incompletes as they relate to the course research requirement.      
UB Grading Policy

UB’s grading policies can be referenced at:  http://undergrad-catalog.buffalo.edu/policies/grading/explanation.shtml

Plagiarism & Academic Dishonesty 

The Department of Communication takes academic integrity seriously, and will not tolerate plagiarism or any other form of cheating.  Cheating on exams, papers, or forgery of course materials is unacceptable.  Any work you submit for any assignment MUST be your own. 

You commit plagiarism when you make use of others' work without proper attribution. Any time you use someone's unique ideas, you must properly cite the printed, electronic, or other source of that work. If you use a phrase (any non-obvious combination of a few words) from another person's work, you must also place these words within quotation marks and cite the source. You must turn in your own original work for an assignment. You may not, except with explicit permission from your instructor, turn in work that has been turned in for other classes. During examinations and other assignments you must present your own work, and must follow all of the rules provided by the instructor or other administrators in the class. Plagiarism and other forms of cheating, even if unintentional, will result in sanctions that can include an F in the class and a notation in your academic record. The instructor has the further ability to press charges and impose sanctions at the university level, up to and including expulsion. In addition, if you are aware that another student in the class is guilty of academic dishonesty, and fail to inform the instructor, you are also subject to sanctions.

If you are ever unsure about whether something constitutes cheating or plagiarism, please approach your instructor before turning in your work. He or she will happily help you to understand how to avoid academic dishonesty. For further information, these links containing UB’s academic integrity policy and resources for proper citation and avoiding plagiarism may be of help:

· UB’s Academic Integrity Policy—http://undergrad-catalog.buffalo.edu/policies/course/integrity.shtml
· UB Libraries Guide to Avoiding Plagiarism— http://libweb.lib.buffalo.edu/guide/guide.asp?ID=58
· Plagiarism Discussion & Resources (Plagiarism.org)—http://www.turnitin.com/research_site/e_what_is_plagiarism.html

COM 101 Zero Tolerance Policy

This course has a zero-tolerance policy regarding academic dishonesty.  If you are caught cheating on an exam or an assignment, obtaining materials or answers from another person, or violating the University Policy on Academic Dishonesty in any other manner, you will immediately fail the course. Furthermore, you may also be subject to more severe repercussions or academic sanctions.  Please note that forgery or fraud involving research cards constitutes academic dishonesty and will also result in a grade of F for the course. 

Class Attendance

Outside of any in-class activities or workshops as previously stipulated, attendance will not be taken in this course.  However, you should consider regular class attendance vital to your success in COM 101.  Being in class provides exposure to the course material, gives you the chance to ask questions or participate in discussions, allows you to earn points for the in-class application assignments, and affords you the opportunity to hear important announcements.    Beyond your physical presence in the classroom, it is expected that you will be considerate of fellow students and the instructor by not engaging in rude or distracting behavior such as reading the newspaper or talking with friends.  Be considerate—if you can’t act like a mature adult in class, do your classmates a favor and don’t come to class.  If you arrive to class late or leave early, enter or exit as discreetly and quietly as possible from the back of the room.  Phones should also be silenced when in class lecture and you should refrain from any use of laptops, smartphones, tablets that do not relate to class material and activities and might distract others.   

Announcements 

Course announcements will be made in class or via the course UB Learns site.  You are expected to regularly log on to the COM 101 UB Learns website (accessed at ublearns.buffalo.edu) and should check this page at least twice a week.  We use the COM 101 UB Learns webpage to keep you informed about material related to lectures, assignments, and other course topics.  Any documents distributed or used in the course will also be made available through the course website.  Grading information is also reported via the COM 101 UB Learns webpage.  It is your responsibility to keep up to date with all course information and material available on this website.  You should also regularly check the COM 101 Research Participants group UB Learns page (you will be enrolled in this site around the second week of the semester) for information about available research opportunities.
Students with Disabilities

If you have a disability (physical, learning, or psychological) which makes it difficult for you to carry out the course work as outlined, and/or, requires accommodations such as recruiting note takers, readers, or extended time on exams, please contact the Office of Accessibility, 25 Capen Hall, 645-2680, and also your instructor during the first two weeks of class. The Office of Accessibility can provide you with information and review arrangements for reasonable accommodations.
Designation as a Controlled Enrollment Course 
Please be advised that COM 101 has been designated as a controlled enrollment course by the College of Arts & Sciences, Enrollment in a controlled enrollment course [CEC] is restricted by the available student positions, and self-registration for a CEC in any fall or spring semesters is available only to students taking that course for the first time. Repeat enrollment may be difficult or impossible in a fall or spring semester; a student seeking to repeat a CEC should plan to register for and do this in a UB summer session. Repeat enrollment is enrollment by a student who previously enrolled in the course at UB or transferred an equivalent course to UB and for which course the student has a grade of 'A', 'B', 'C', 'D', 'F' or qualified value thereof [e.g., 'A-', 'D+'], or a grade of 'P', 'S', 'U', 'I', 'J', 'N', or 'R'. A student may self-register to repeat a CEC in a fall or spring term only if the student's grade of record for the previous enrollment is 'W', i.e., administrative withdrawal. Students may petition for enrollment in such a designated spring course by the third week of the preceding fall semester, and in a fall course by the third week of the preceding spring semester.
Research Requirement 

The Department of Communication requires that all COM 101 students earn seven hours of research credit.  You may use any combination of the first three options described below to meet this seven-hour requirement.

1. Research Participation—You may participate in communication department research activities. Participating in research is one of the best ways to gain a better understanding of the research process, and by participating in departmental research you contribute to scholarship and inquiry that helps advance and expand our understanding of communication phenomena.  Most studies take about an hour or less of your time, and will generally earn you one hour of research credit; very brief studies may be worth a half hour of research credit.  Typical research activities can include completing a questionnaire, participating in an experiment, evaluating a video message, etc.  

Around the second week of the semester you will be enrolled in an additional UB Learns site, the COM 101 Research Participants Group.  Announcements of available research activities will be made in class and on the COM Research Participants Group (COM RPG) website and will provide specific details on research activities, including information about the dates, times, and sign-up procedures.  If you enroll after the second week of the semester, please be sure to touch base with a COM 101 TA or the course instructor so that you can be added to COM RPG website.  

You should bring your research card (included in your Readings in Communication text) with you to any research activity you participate in so that the researcher can record your participation and research credit.  If you sign up for a research activity, please appear promptly at the specified time and place.  Failure to show up for a scheduled appointment greatly inconveniences the researcher and other participants.  Research participation is generally the most frequently utilized method of earning research credit.  Typically, research studies do not get underway until a few weeks into the semester, so be patient.   

2.  Research Reflection—You may complete a 1 page written assignment explaining and applying a communication theory or concept to a real life experience.  Research reflections are completed using a worksheet found in the Applying Communication workbook and posted on the COM 101 UB Learns course website.  Detailed guidelines for this assignment can be found in the Applying Communication workbook and an overview of the instructions for research reflections is also provided on the UB Learns website.  Reflections that do not adhere to these guidelines and timetables will not be accepted.  Each written research reflection is worth one hour of research credit.  To receive your credit you must submit your reflection to the course TA in charge of research, who will then review your paper to ensure it conforms to the guidelines.  The research TA will then collect your reflection and sign your card.    

3.
Research Presentations—You may attend an approved public presentation or colloquia addressing a communication research topic, and submit proof of your attendance.  Each presentation attendance is worth one hour of research credit.  Students must consult the instructor or the research TA prior to attending a presentation to be sure the presentation they are considering is appropriate.  After attending the presentation you must submit your attendance documentation to the research TA or course instructor who will then sign your card. 

Again, you may use any combination of the above options to satisfy the total requirement of 7 hours worth of research credit.  

**Options 4 and 5 satisfy the entire 7 hour research requirement but require instructor notification at the BEGINNING of the semester.**
4.
Research Assistants—Students who aid a communication department faculty member by serving as a research assistant or completing a library research assignment receive research credit for their service.  Generally this is done as part of an independent study with that faculty member.  If you are currently serving as a research assistant, have the faculty member provide you with documentation or contact the course instructor to verify your service, then see the instructor or the research TA to have your card signed.  Students serving as research assistants to faculty in departments other than communication should consult the course instructor, as they may also be eligible to receive research credit for their service.  

5.
Detailed Research Paper—Students may also opt to write a five page research paper on a communication topic approved by the instructor.  Basic guidelines for this paper are available on UB Learns and also can be found in your Applying Communication workbook.  Students choosing this option must notify the instructor in person or via e-mail of their intent by the fourth week of the semester, and must consult with the instructor or research TA to be sure that their topic is appropriate.  This paper must be submitted to the instructor or research TA by the date specified in the guidelines.  Once your paper is reviewed, your card will be signed.

Be sure that you fill out the information on your “COM 101 Research Credit Card”. This card is located inside the back cover of your Readings in Communication textbook.  Be sure to bring this card with you to any research activity.  Any time you earn research credit, your card will be signed by the researcher or by COM 101 staff. If you forget your card, be sure to have the researcher sign a note (include date, time, amount of credit earned, and research topic) verifying your participation.  You must then make arrangements to get your card signed by the researcher or a course TA.  Do not lose this card, as it is your record of research credit.    

You must turn in this card at the end of the semester to receive a passing grade in the class.  Per the COM 101 and Communication Departmental policies on academic integrity:  Forgery, photocopying, or fraud involving research cards will result in a grade of F for the course

Students who do not complete the entire 7 hour research requirement will receive a grade of incomplete for the semester as long as they would otherwise pass, with the default grade set at one letter grade below what the student would have earned (e.g. if a student would have otherwise earned a grade of B+ in the course, but failed to complete the assigned research credit, s/he would receive a grade of Incomplete/C+). In accordance with university policy, any student receiving an incomplete will have 12 months to remove the incomplete and restore their original grade by submitting a research card and any documentation needed to indicate completion of the required hours of research credit.  

Special Note to Minors

If you are under 18 years of age at the time of a research activity, you MUST obtain a signed parental consent form to participate in the research.  This requirement only applies to individuals who are not yet 18 years of age.  Please note that most research activities do not allow minors to participate.  For those studies which permit participation by minors, parental consent procedures and documentation will be explained and made available by the researcher when the study is announced.  Minors are strongly encouraged to consider pursuing one of the alternate methods of earning research credit, at least until they reach the age of 18. 

Students with questions concerning the research requirement should contact the instructor or research TA.

COM 101 Course Schedule: Fall ‘13
The following schedule lists important course dates and outlines the planned schedule of course topics and readings.  The weekly list of topics & readings is contingent on our progress and thus, is subject to change.  There will likely be some overlap in topics covered each week.  All numbered chapters refer to chapters in the Readings in Communication text.   

Week



Topics/Events





Reading Assignment

Week 1 (8/26)


Course Introduction









Exploring Communication





Ch. 1, 2

Week 2 (9/2)


9/2 (Mon): No Class—Labor Day
Exploring Comm







Week 3 (9/9)


Exploring Comm

Perception






Ch. 3 

Week 4 (9/16)


Verbal Communication





Ch. 4




Nonverbal Communication





Ch. 5, 6
Week 5 (9/23)


Nonverbal Comm

Exam 1 Friday 9/27
Week 6 (9/30)


Scientific Research in Communication




Ch. 16
Interpersonal Communication




Ch. 7
Week 7 (10/7)


Interpersonal Comm

Mass Communication





Ch. 8









Week 8 (10/14)


Mass Comm
Exam 2 Friday 10/18
Week 9 (10/21)


Technology & Communication




Ch. 9
Week 10 (10/28)


Persuasion






Ch. 11
Week 11 (11/4)


Health Communication





Ch. 12, 13







Week 12 (11/11)


Exam 3 Monday 11/11

Group Communication





Ch. 10

Week 13 (11/18)


Intercultural Communication





Ch. 15
Week 14 (11/25)


Intercultural Communication 

11/27-11/30 No Class—Fall Recess
Week 15 (12/2)


Organizational Communication




Ch. 14






Exam 4—Friday 12/6








Research Cards Due 12/6
Communication 101: Principles of Communication











