Fashion Institute of Technology

AC321 – Principles of Public Relations

Prof. John Simone
Tuesday 2:10 to 5 PM


            john_simone@fitnyc.edu
Week

Date


Reading/Comments

1

8/27


Course Overview; Chapters 1 & 2






Growth of PR; Timeline
2

9/3    

              Ch. 3 and 4 Communication Theory, 

                                                                        Public Opinion  

3
              9/10

              Ch. 5 Management/Planning for PR
4

9/17


Ch.6 and 7 Ethics, PR and the Law
5

9/24


Ch. 8 Research
6

10/1


Ch. 9:  Media Relations, Publicity

7

10/8


Ch 10:  Social Media; Review for the midterm exam

8

10/15


Midterm Exam Chapters 1 through 10
9

10/22

              Chapter 18 Launching a career, Guest Speaker

10
              10/29

              Ch. 11, 12 and 13: Employees, Govt., Comm.Relations

11
11/5


Ch 15 and 16: PR Writing; IMC





12
11/12


Ch. 17 Crisis and Reputation Management

13                         11/19                                  Ch. 14: International Relations; Review for Final


14
11/26


Final Presentations Due


15

12/3


Final Exam
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Course Outline

Objectives:

To present the basic principles used in the practice of public relations for students interested in preparing for a career in the field.

To provide knowledge of the multiple publics and media necessary for a thorough understanding of the public relations/communications network.

To study real life case histories, using them as examples to further enhance students’ understanding of public relations.  In-class assignments and case histories will also be used to develop students’ practical grasp of the tools and techniques necessary in the practice of public relations.

Text:

The Practice of Public Relations, twelfth edition, Prentice Hall 

Author:  Fraser P. Seitel



Additional Readings/Responsibilities:

Responsible for handouts distributed

Case studies discussed in class

Research conducted for assignments

Newspapers, online and/or print

Your grade will be based on:

     Midterm                          25%

     Final                                25%

     Final Project                   30%

     Homework assignments fulfilled, class participation expected – 20%

Absences

You will be fined a full grade for any absences beyond two.  Each subsequent absence will result in another grade point.  Please see me or email if there are any emergencies that necessitate your missing classes.


NOTE

All material submitted for the project must be original and not directly lifted from the Web.  Any plagiarism will result in an F on the project.

